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ABSTRAK

ANDRE PRAYOGA, 2020. “Pengaruh Kemudahan Penggunaan, Pengalaman
Berbelanja dan Kepercayaan Konsumen Terhadap Minat Beli Konsumen Pada
Situs Jual Beli Online Shopee”. Fakultas Ekonomi dan Bisnis Universitas
Muhammadiyah Metro. Pembimbing (1) Ratmono, S.E.,M.M Pembimbing (2)
Fitriani, S.E.,M.M.

Penelitian ini dilakukan bertujuan untuk mengetahui apakah kemudahan
penggunaan, pengalaman berbelanja dan kepercayaan konsumen berpengaruh
signifikan terhadap minat beli konsumen pada situs jual beli online shopee.
Metode penelitian yang digunakan deskriptif kuantitatif untuk mengumpulkan
data dilapangan dengan mengambil sampel dari suatu populasi sebanyak 139
responden pada mahasiswa prodi manajemen Fakultas Ekonomi dan Bisinis

Universitas Muhammadiyah Metro 2016.

Pengumpulan data dilakukan melalui wawancara dan kuesioner/angket.
Data yang terkumpul melalui kuesioner/angket diolah dengan menggunakan
statistica packages for the social science (SPSS) 21, yang digunakan untuk
mengidentifikasi apakah pengaruh kemudahan penggunaan, pengalaman
berbelanja dan kepercayaan konsumen berpengaruh terhadap minat beli
konsumen pada situs jual beli online shopee. Hasil menunjukkan bahwa
kemudahan penggunaan, pengalaman berbelanja dan kepercayaan konsumen
berpengaruh positif dan signifikan terhadap minat beli konsumen pada situs jual

beli online shopee.

Kata kunci: kemudahan penggunaan, pengalaman berbelanja, kepercayaan
konsumen berpengaruh positif dan signifikan terhadap minat beli

konsumen pada situs jual beli online shopee.



ABSTRACT

ANDRE PRAYOGA, 2020. "The Effect of Ease of Use, Shopping Experience and
Consumer Confidence on Consumer Purchase Interests at Shopee Online
Buying and Selling Sites". Faculty of Economics and Business, University of
Muhammadiyah Metro. Supervisor (1) Ratmono, S.E., M.M Advisor (2) Fitriani,
S.E., M.M.

This research was conducted aiming to find out whether ease of use,
shopping experience and consumer trust significantly influence consumer buying
interest in online shopee trading sites. The research method used is descriptive
guantitative to collect data in the field by taking a sample of a population of 139
respondents in the management study program students of the Faculty of

Economics and Business Muhammadiyah Metro University 2016.

Data collection is done through interviews and questionnaires /
guestionnaires. Data collected through questionnaires / questionnaires were
processed using statistical packages for the social science (SPSS) 21, which are
used to identify whether the effect of ease of use, shopping experience and
consumer confidence affects consumer buying interest on online shopee buying
and selling sites. The results show that ease of use, shopping experience and
consumer trust have a positive and significant effect on consumer buying interest

on online shopee trading sites.

Keyword: Ease of use, shopping experience, consumer trust have a positive and
significant effect on consumer buying interest on online shopee buying

and selling sites.
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