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ABSTRAK 

RUKMANA, HEPPY: 2020. "Pengaruh Lokasi, Kualitas Produk, dan Layanan 
Go-Food Terhadap Keputusan Pembelian Pada Papaben Donuts & Goffe". 
Skripsi prodi Manajemen. Fakultas Ekonomi dan Bisnis Universitas 
Muhammadiyah Metro. Pembimbing (I) H. Suwarto, S.E, M.M. Pembimbing (II) 
Sri Retnaning Rahayu, S.E, M.M. 

Pada era globalisasi yang membuat sega1a sesuatu berjalan secara cepat 
dan berubah menuntut perubahan dalam berbagai bidang. Selain faktor-faktor 
utama seperti lokasi dan kualitas produk faktor teknologi sekarang juga 
memengaruhi keputusan pembelian pada konsumen. Penelitian ini betujuan 
untuk mengetahui Pengaruh Lokasi, Kualitas Produk, dan Layanan Go-Food 
Terhadap Keputusan Pembelian Pada Papaben Donuts & Coffe. 

Metode penelitian yang digunakan addalah deskriptif kuantitatif untuk 
mengumpulkan data di lapangan dengan mengambil sampel dari suatu populasi 
sebanyak 50 responden pada konsumen Papaben Donuts & Goffe. Uji 
persyaratan analisis menggunakan uji normalitas, uji linearitas dan uji 
homogenitas. Pengujian model analisis koefisien determinasi (R). Dan 
menggunakan uji hipotesis statistik. Berdasarkan hasil penelitian dengan analisis 
linier berganda dengan ujj t diperoleh lokasi tidak berpengaruh positif dan 
signifikan terhadap terhadap keputusan pembelian pada Papaben Donuts & 
Coffe, kualitas produk berpengaruh positif dan signifikan terhadap keputusan 
pembelian pada Papaben Donuts & Coffe, sedangkan layanan go-food tidak 
berpengaruh positif dan signifikan terhadap keputusan pembelian pada Papaben 
Donuts & Goffe. Dari uji F diperoleh variabel lokasi, kualitas produk dan \ayanan 
go-food secara simultan terdapat pengaruh yang signifikan terhadap keputusan 
pembelian pada Papaben Donuts & Coffe. 

Kata Kuncl : Lokasi, Kualitas Produk, Layanan Go-Food, Keputusan 
Pembelian. 
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ABSTRACT 

RUKMANA, HEPpY: 2020. The Influence of Location, Product Quality, 
and Go-Food Services on Purchasing Decisions in Papaben Donuts & Coffe. 
Undergraduate Thesis. Management Study Program, Economics and Business 
Faculty, Muhammadiyah University of Metro. Advisor (I) H. Suwarto, S.E., M.M 
and Advisor (II) Sri Retnaning Rahayu, S.E., M.M 

In the era of globalization that makes things run quickly and change 
demands change in various fields. Besides the main factors such as location and 
product quality, technological factors now also influence consumer purchasing 
decisions. This study aims to determine the influence of location, product quality, 
and go-food services on purchasing decisions in Papaben Donuts & Coffe. 

The research method used is quantitative descriptive method to colled 
data in the field by taking a sample of a population of 50 respondents in Papaben 
Donuts & Coffe consumers. Test requirements analysis using normality test, 
linearity test and homogenity test. Testing the analysis of the coefficient of 
determination (R2). And use a statistical hypotesis test. Based on the results of 
research with multiple linear analysis with t test, the location has no positive and 
significant influence on purchasing decision in Papaben Donuts & Coffe, product 
quality has a positive and significant decisions in Papaben Donuts & Coffe, while 
go-food services have no positive influence and significant towards purchasing 
decisions at Papaben Donuts & Coffe. From the test obtained location variables, 
product quality and go-food services simultaneously theres is a significant 
influence on purchasing decisions in Papaben Donuts & Coffe. 

Keywords : Location, Product Quality, Go-Food Services, Purchasing 
Decisions. 
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MOTTO 

However difficult life may seem, there is always someting you can do, and 

succed at. It matter that you don't just give up" 

-Stephen Hawking- 

Some people dream of succes, whi le others wake up and work hard at it" 

-Mark Zuckerberg- 

"Everything happens for some reason" 

-Unknown- 

t 
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