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ABSTRAK

Utari Alda. 2023 “Pengaruh Kualitas Produk dan Citra Merek Terhadap Minat Beli
Ulang Melalui Kepuasan Pelanggan Pada Dirgantara Cake di Lampung Timur”.
Skripsi Program Studi Manajemen Fakultas Ekonomi Dan Bisnis Universitas
Muhammadiyah Metro. Pembimbing (1) H. Suwarto?, S.E,.M.M, Pembimbing (I1)
Fitriani, S.E,.M.M.

Penelitian ini bertujuan untuk mengetahui pengaruh secara langsung antara Kualitas
Produk dan Citra Merek terhadap Minat Beli Ulang melalui Kepuasan Pelanggan
sebagai Variabel Intervening Pada Dirgantara Cake di Lampung Timur. Penelitian ini
merupakan penelitian kuantitatif dengan mengukur variabel Kualitas Produk, Citra
Merek, Minat Beli Ulang, dan Kepuasan Pelanggan dengan menggunakan kuisioner
tertutup. Skala penskoran kuisioner pada masing-masing variabel adalah 1-5
sehingga secara teoritis rentang skor yang diperoleh responden berada antara 20-
100. Pengumpulan data dilakukan dengan menyebarkan kuisioner kepada sampel
sebanyak 50 responden. Analisis data dalam penelitian ini menggunakan analisis jalur
(Path) dengan bantuan aplikasi SPSS Versi 25.0. Hasil penelitian menunjukkan
bahwa 1) Ada pengaruh secara langsung antara kualitas peroduk terhadap kepuasan
pelanggan Dirgantara Cake di Lampung Timur. 2) Ada pengaruh secara langsung
citra merek terhadap kepuasan pelanggan Dirgantara Cake di Lampung Timur. 3)
Ada pengaruh secara langsung kualitas produk terhadap minat beli ulang pelanggan
Dirgantara Cake di Lampung Timur. 4) Ada pengaruh secara langsung citra merek
terhadap minat beli ulang pelanggan Dirgantara Cake di Lampung Timur. 5) Ada
pengaruh secara langsung antara kepuasan pelanggan terhadap minat beli ulang

pelanggan Dirgantara Cake di Lampung Timur.

Kata Kunci : Kualitas Produk, Citra Merek, Minat Beli Ulang, Kepuasan

Pelanggan



ABSTRACT

Utari Alda. 2023 "The Influence of Product Quality and Brand Image on Repurchase
Interest Through Customer Satisfaction at Dirgantara Cake in East
Lampung”. Thesis Management Study Program, Faculty of
Economics and Business, Muhammadiyah Metro University. Advisor
() H. Suwarto2, S.E,.M.M, Supervisor (Il) Fitriani, S.E,.M.M.

This study aims to determine the direct effect of product quality and brand image on
repurchase intention through customer satisfaction as an intervening variable at
Dirgantara Cake in East Lampung. This research is a quantitative research by
measuring the variables of Product Quality, Brand Image, Repurchase Interest, and
Customer Satisfaction using a closed questionnaire. The questionnaire scoring scale
for each variable is 1-5 so theoretically the range of scores obtained by respondents
is between 20-100. Data collection was carried out by distributing questionnaires to a
sample of 50 respondents. Data analysis in this study used path analysis (Path) with
the help of the SPSS Version 25.0 application. The results showed that 1) There is a
direct influence between product quality and customer satisfaction at Dirgantara Cake
in East Lampung. 2) There is a direct influence of brand image on customer
satisfaction of Dirgantara Cake in East Lampung. 3) There is a direct influence on
product quality on the repurchase intention of Dirgantara Cake customers in East
Lampung. 4) There is a direct influence of brand image on the repurchase intention of
Dirgantara Cake customers in East Lampung. 5) There is a direct effect of customer
satisfaction on the repurchase intention of Dirgantara Cake customers in East

Lampung.

Keywords: Product Quality, Brand Image, Repurchase Intention, Customer

Satisfaction
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MOTTO
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