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ABSTRAK

Rahmat, Maharwi. 2023. Pengaruh Bauran Pemasaran Terhadap Keputusan
Pembelian Cireng Jontor di Kota Metro Provinsi Lampung. Tesis. Program
Studi  Magister Manajemen, Universitas Muhammadiyah  Metro.
Pembimbing (1) Dr. Suharto, S.E., M.M., C.R.B.C. (2) Dr. Marhaban
Sigalingging, S.E., M.M.

Kata Kunci: produk, lokasi, harga, promosi, keputusan pembelian

Persaingan yang semakin meningkat di pasar lokal telah mendorong para
pengusaha untuk mencari strategi kontemporer yang memungkinkan mereka
mencapai kinerja yang luar biasa dan berkelanjutan. Rumusan masalah dalam
penelitian ini yaitu 1) Apakah ada pengaruh produk (product) terhadap keputusan
pembelian Cireng Jontor? 2) Apakah ada pengaruh tempat (place) terhadap
keputusan pembelian Cireng Jontor? 3) Apakah ada pengaruh promosi
(promotion) terhadap keputusan pembelian Cireng Jontor? 4) Apakah ada
pengaruh harga (price) terhadap keputusan pembelian Cireng Jontor? 5)
Bagaimana pengaruh bauran pemasaran secara simultan terhadap keputusan
pembelian konsumen Cireng Jontor?

Populasi pada penelitian ini adalah konsumen yang membeli produk Cireng
Jontor, namun jumlahnya tidak diketahui sehingga pengambilan sampel akan
dilakukan dengan metode non random sampling yaitu purposive sampling
sebanyak 90 responden. Data akan dianalisis menggunakan SPSS. Hasil
penelitian menunjukkan bahwa variabel produk memiliki pengaruh positif dan
signifikan terhadap keputusan pembelian, variabel harga memiliki pengaruh
positif dan signifikan terhadap keputusan pembelian, variabel lokasi memiliki
pengaruh positif dan signifikan terhadap keputusan pembelian, variabel promosi
memiliki pengaruh positif dan signifikan terhadap keputusan pembelian.
Selanjutnya, bauran pemasaran yang terdiri atas produk, harga, promosi, dan
lokasi memiliki pengaruh secara simultan terhadap keputusan pembelian.



Rahmat, Maharwi. 2023. The Influence of Marketing Mix on Cireng Jontor
Purchasing Decisions in Metro City, Lampung Province. A Thesis. Master
of Management Study Program, Muhammadiyah University of Metro.
Advisor (1) Dr. Suharto, S.E., M.M., C.R.B.C. (2) Dr. Marhaban
Sigalingging, S.E., M.M.

Keywords: product, location, price, promotion, purchasing decision

Increasing competition in the local market has driven entrepreneurs to seek
contemporary strategies that will enable them to achieve outstanding and
sustainable performance. The formulation of the problem in this study were 1)
was there a product effect on Cireng Jontor's purchasing decision? 2) was there
an effect of place on the purchasing decision of Cireng Jontor? 3) was there a
promotional effect on the purchasing decision of Cireng Jontor? 4) was there a
price effect on the purchasing decision of Cireng Jontor? 5) How did the influence
of the marketing mix simultaneously on consumer purchasing decisions Cireng
Jontor?

The population in this study were consumers who buy Cireng Jontor products,
but the number was unknown, so the sample were taken using a non-random
sampling method, namely purposive sampling of 90 respondents. Data were
analyzed using SPSS. The results showed that the product variable had a
positive and significant influence on purchasing decisions, the price variable had
a positive and significant influence on purchasing decisions, the location variable
had a positive and significant influence on purchasing decisions, the promotion
variable had a positive and significant influence on purchasing decisions.
Furthermore, the marketing mix which consists of product, price, promotion, and
location had a simultaneous influence on purchasing decisions.
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MOTTO

“pertolongan tuhan tidak dating terlalu cepat, tidak juga terlalu lambat, tetapi
pertolongan tuhan selalu dating disaat yang tepat dan waktu yang tak terduga”
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