
PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP 

KEPUTUSAN PEMBELIAN MELALUI KEPUASAN KONSUMEN 

SEBAGAI VARIABEL MODERASI PADA MISTER KEBAB DI KOTA 

METRO 

 

 

SKRIPSI 

 

 

 

 

 

 

 

Oleh : 

SRI LESTARI 

NPM : 19610107 

 

 

 

 

 

 

PROGRAM STUDI MANAJEMEN  

 FAKULTAS EKONOMI DAN BISNIS 

UNIVERSITAS MUHAMMADIYAH METRO 

2023 

 



ii 

 

 

 

 

 

 

 

 

 

  



iii 

PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP 

KEPUTUSAN PEMBELIAN MELALUI KEPUASAN KONSUMEN 

SEBAGAI VARIABEL MODERASI PADA MISTER KEBAB DI KOTA 

METRO 

 

SKRIPSI 

 

 

Diajukan Untuk Memenuhi Salah Satu Persyaratan Dalam Menyelesaikan 

Program Sarjana Manajemen 

 

 

 

 

 

Oleh: 

SRI LESTARI 

NPM: 19610107 

 

 

 

 

 

 

 

PROGRAM STUDI MANAJEMEN 

FAKULTAS EKONOMI DAN BISNIS 

UNIVERSITAS MUHAMMADIYAH METRO 

2023 

  



iv 

ABSTRAK 
 

Sri Lestari 19610107. Pengaruh Kualitas Produk dan Harga Terhadap 

Keputusan Pembelian Melalui Kepuasan Konsumen Sebagai Variabel 

Moderasi Pada Mister Kebab Di Kota Metro. Skripsi Program Studi 

Manajemen Fakultas Ekonomi dan Bisnis Universitas Muhammadiyah 

Metro. Pembimbing: (1) H. Suryadi, S.E., M.M. (2) Fitriani, S.E., M.M. 

 

Tujuan Penelitian ini adalah (1) untuk mengetahui apakah kualitas produk 

berpengaruh terhadap keputusan pembelian pada produk mister kebab di Kota 

Metro, (2) untuk mengetahui apakah harga berpengaruh terhadap keputusan 

pembelian pada produk mister kebab di Kota Metro, (3) untuk mengetahui 

apakah kualitas produk, harga, kepuasan konsumen berpengaruh secara 

simultan atau bersama-sama terhadap keputusan pembelian pada produk mister 

kebab di Kota Metro, (4) untuk mengetahui apakah kualitas produk berpengaruh 

terhadap keputusan pembelian melalui kepuasan konsumen sebagai variabel 

moderasi pada produk mister kebab di Kota Metro, (5) untuk mengetahui apakah 

harga berpengaruh terhadap keputusan pembelian melalui kepuasan konsumen 

sebagai variabel moderasi pada produk mister kebab di Kota Metro. Jenis 

penelitian yang digunakan dalam penelitian adalah penelitian kuantitatif. Metode 

Kuantitatif merupakan salah satu jenis penelitian yang spesifikasinya sistematis, 

terencana, dan terstruktur dengan jelas sejak awal hingga pembuatan desain 

penelitiannya. 

Hasil penelitian menunjukkan bahwa (1) Kualitas Produk berpengaruh 

positif terhadap Keputusan Pembelian pada produk mister kebab di Kota Metro. 

(2) Harga berpengaruh negatif terhadap Keputusan Pembelian pada produk 

mister kebab di Kota Metro. (3) Kualitas produk, harga, kepuasan konsumen 

secara simultan berpengaruh terhadap keputusan pembelian pada produk mister 

kebab di Kota Metro. (4) Kualitas produk terhadap keputusan pembelian tidak 

dapat dimoderasi oleh kepuasan konsumen pada produk mister kebab di Kota 

Metro. (5) Harga terhadap keputusan pembelian tidak dapat dimoderasi oleh 

kepuasan konsumen pada produk mister kebab di Kota Metro. 

 
Kata Kunci: Kualitas Produk, Harga, Keputusan Pembelian, Kepuasan 

Konsumen. 
 

  



v 

ABSTRACT  

Sri Lestari 19610107. The Influence of Product Quality and Price on 

Purchasing Decisions Through Consumer Satisfaction as a Moderating 

Variable on Mister Kebab in Metro City. Undergraduate Thesis Management 

Study Program, Faculty of Economics and Business, Muhammadiyah 

University of Metro. Advisors: (1) H. Suryadi, S.E., M.M. (2) Fitriani, S.E., 

M.M. 

The objected of this study were (1) to find out whether there was an effect 

of product quality on purchasing decisions on mister kebab products in Metro 

City, (2) to find out whether there was a price effect on purchasing decisions on 

mister kebab products in Metro City, (3) to find out whether product quality, price, 

consumer satisfaction influence simultaneously or jointly on purchasing decisions 

on mister kebab products in Metro City, (4) find out whether there was an 

influence of product quality on purchasing decisions through consumer 

satisfaction as a moderating variable on mister kebab products in Metro City , (5) 

determine whether there was a price effect on purchasing decisions through 

consumer satisfaction as a moderating variable on mister kebab products in 

Metro City. It was a quantitative research. The Quantitative Method is a type of 

research whose specifically are systematic, planned, and clearly structured from 

the start to the creation of the research design. 

 The results of this study indicated that (1) product quality had a positive 

effect on purchasing decisions for mister kebab products in Metro City. (2) Prices 

had a negative effect on purchasing decisions for mister kebab products in Metro 

City. (3) Product quality, price, customer satisfaction simultaneously influence the 

purchasing decisions of mister kebab products in Metro City. (4) Product quality 

on purchasing decisions cannot be moderated by consumer satisfaction using 

mister kebab products in Metro City. (5) Prices on purchasing decisions cannot 

be moderated by consumer satisfaction using mister kebab products in Metro 

City. 

  

Keywords: Product Quality, Price, Purchase Decision, Consumer Satisfaction. 
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MOTTO 

 

“Allah tak menyegerakan sesuatu kecuali itu yang baik dan tidak pula melambat-

lambatkan sesuatu kecuali itu yang terbaik” 

 

 

Orang lain ga akan bisa paham struggle dan masa sulitnya kita, yang mereka 

ingin tahu hanya bagian success stories. Berjuanglah untuk diri sendiri walaupun 

engga ada yang tepuk tangan. Kelak diri kita di masa depan akan sangat bangga 

dengan apa yang kita perjuangkan hari ini. Tetap berjuang ya. 

 

 

“Tidak ada kesuksesan tanpa kerja keras. Tidak ada keberhasilan tanpa 

kebersamaan. Tidak ada kemudahan tanpa doa” 

(Ridwan Kamil) 



xiv 

DAFTAR ISI 
 
 

HALAMAN SAMPUL ...................................................................................  i 
HALAMAN LOGO ........................................................................................  ii 
HALAMAN JUDUL .......................................................................................  iii 
ABSTRAK ....................................................................................................  iv 
ABSTRACT ..................................................................................................  v 
UJI KESAMAAN ..........................................................................................  vi 
HALAMAN PERSETUJUAN PENGUJI ........................................................  vii 
HALAMAN PENGESAHAN..........................................................................  viii 
PERNYATAAN KEASLIAN SKRIPSI ...........................................................  ix 
PERSEMBAHAN ..........................................................................................  x 
KATA PENGANTAR ....................................................................................  xi 
MOTTO ........................................................................................................  xii 
DAFTAR ISI .................................................................................................  xiii 
DAFTAR TABEL ..........................................................................................  xvi 
DAFTAR GAMBAR ......................................................................................  xvii 
DAFTAR LAMPIRAN ...................................................................................   
 
BAB I PENDAHULUAN ...............................................................................  1 

A. Latar Belakang Masalah ....................................................................  1 
B. Identifikasi Masalah ...........................................................................  5 
C. Rumusan Masalah ............................................................................  5 
D. Tujuan Penelitian ..............................................................................  5 
E. Manfaat Penelitian ............................................................................  6 
F. Ruang Lingkup Penelitian .................................................................  6 
G. Sistematika Penelitian .......................................................................  7 

 
BAB II KAJIAN LITERATUR  .......................................................................  8 

A. Kajian Literatur Yang Mendukung Variabel Terikat dan Bebas ..........  8 
1. Pengertian Manajemen Bisnis .....................................................  8 
2. Kualitas Produk ...........................................................................  10 
3. Harga ..........................................................................................  12 
4. Keputusan Pembelian .................................................................  14 
5. Kepuasan Konsumen ..................................................................  16 

B. Hasil Penelitian Relevan ...................................................................  19 
C. Kerangka Pemikiran ..........................................................................  26 
D. Hipotesis Penelitian ...........................................................................  26 

 
BAB III METODE PENELITIAN ....................................................................  27 

A. Desain Penelitian ..............................................................................  27 
1. Jenis Penelitian ...........................................................................  27 
2. Objek Penelitian ..........................................................................  27 

B. Definisi Operasional Variabel ............................................................  27 
1. Variabel (X𝟷) Kualitas Produk .....................................................  27 

2. Variabel (X𝟸) Harga .....................................................................  28 
3. Variabel (Y) Keputusan Pembelian ..............................................  28 
4. Variabel (Z) Kepuasan Konsumen ...............................................  29 

C. Tahapan Penelitian  ..........................................................................  29 
1. Populasi ......................................................................................  29 
2. Sampel ........................................................................................  29 

D. Teknik Pengumpulan Data ................................................................  30 



xv 

1. Pembagian Kuesioner .................................................................  30 
E. Instrumen Penelitian .........................................................................  30 
F. Teknik Analisis Data ..........................................................................  31 

1. Pengujian Persyaratan Instrumen ................................................  31 
a. Uji Validitas ............................................................................  31 
b. Uji Reliabilitas ........................................................................  31 

2. Pengujian Persyaratan Analisis ...................................................  32 
a. Uji Normalitas ........................................................................  32 
b. Uji Linieritas ...........................................................................  33 
c. Uji Homogenitas ....................................................................  33 

3. Pengujian Hipotesis .....................................................................  33  
a. Regresi Analisis Berganda .....................................................  33 
b. Uji Parsial (Uji t) .....................................................................  33 
c. Uji Simultan (Uji f) ..................................................................  34 
d. Determinasi (R𝟸) ...................................................................  34 

4. Hipotesis Statistik ........................................................................  35 
a. Uji MRA .................................................................................  35 
b. Uji hipotesis ...........................................................................  35 

 
BAB IV HASIL PENELITIAN DAN PEMBAHASAN  ....................................  37 

A. Gambaran Umum Mister Kebab ........................................................  37 
1. Sejarah Mister Kebab ..................................................................  37 
2. Visi dan Misi Mister Kebab ..........................................................  37 
3. Struktur Organisasi Mister Kebab ................................................  38 

B. Hasil Penelitian .................................................................................  39 
1. Pengujian Persyaratan Instrumen ................................................  39 

a. Uji Validitas ............................................................................  39 
b. Uji Reliabilitas ........................................................................  41 

2. Pengujian Persyaratan Analisis ...................................................  42 
a. Uji Normalitas ........................................................................  42  
b. Uji Linieritas ...........................................................................  42 
c. Uji Homogenitas ....................................................................  44 

3. Pengujian Hipotesis .....................................................................  46 
4. Hipotesis Statistik ........................................................................  48 

C. Pembahasan .....................................................................................  52 
 

BAB V PENUTUP ........................................................................................  53  
A. Kesimpulan .......................................................................................  53  
B. Saran ................................................................................................  53 

 
DAFTAR PUSTAKA 
LAMPIRAN 

  

  



xvi 

DAFTAR TABEL 

 

Tabel 

1. Data Daftar Menu dan Harga Mister Kebab ............................................  3 

2. Data Penjualan Pada Mister Kebab Tahun 2022.....................................  3 

3. Kepuasan Konsumen Pada Mister Kebab ...............................................  4 

4. Penelitian Terdahulu ...............................................................................  19 

5. Nilai dan Jawaban Kuesioner ..................................................................  30 

6. Kisi Kisi Variabel Penelitian .....................................................................  30 

7. Hasil Uji Validitas ....................................................................................  39 

8. Hasil Uji Reliabilitas ................................................................................  42 

9. Hasil Uji Normalitas .................................................................................  42 

10. Hasil Uji Linieritas Variabel (X1) Terhadap  (Y) .......................................  43 

11. Hasil Uji Linieritas Harga (X2) Terhadap Keputusan Pembelian (Y) ........  43 

12. Hasil Uji Linieritas Variabel (Z) Terhadap Variabel (Y) ............................  44 

13. Hasil Uji Homogenitas Variabel  (X1) Terhadap Variabel (Y)...................  45 

14. Hasil Uji Homogenitas Variabel (X2) Terhadap Variabel  (Y) ...................  45 

15. Hasil Uji Homogenitas Variabel  (Z) Terhadap Variabel (Y) .....................  45 

16. Hasil Uji Regresi Linear Berganda ..........................................................  46 

17. Hasil Uji T ...............................................................................................  47 

18. Hasil Uji F ...............................................................................................  48 

19. Hasil R2 ..................................................................................................  48 

20. Uji Jalur MRA ..........................................................................................  49 

21. Hasil Uji Jalur MRA .................................................................................  49 

22. Hasil Uji Hipotesis Kualitas Produk terhadap Keputusan Pembelian .......  50 

23. Hasil Uji Hipotesis Harga terhadap Keputusan Pembelian ......................  

24. Hasil Pengujian Hipotesis Secara Simultan  ............................................      50 

25. Hasil Uji Hipotesis Kualitas Produk terhadap Keputusan Pembelian 

Dimoderasi Kepuasan Konsumen ...........................................................  51 

26. Hasil Uji Hipotesis Harga terhadap Keputusan Pembelian Dimoderasi 

Kepuasan Konsumen ..............................................................................  51 

 

  

  



xvii 

DAFTAR GAMBAR 

 

Gambar 

1. Kerangka Pemikiran ................................................................................  26 

2. Struktur Organisasi Mister Kebab ...........................................................  38 

  

  



xviii 

DAFTAR LAMPIRAN 

 

Lampiran  1 Kuesioner Penelitian .................................................................  58 

Lampiran  2 Data Mentah Kuesioner .............................................................  75 

Lampiran  3 Uji Validitas dan Reliabilitas ......................................................  81 

Lampiran  4  Hasil Uji Normalitas ..................................................................  85 

Lampiran  5 Uji Linearitas .............................................................................  86 

Lampiran  6 Hasil Uji Homogenitas ...............................................................  87 

Lampiran  7 Hasil Model MRA, Uji t, Uji f, R2 ................................................  88 

Lampiran  8 r tabel & t tabel ..........................................................................  90 

Lampiran  9 f tabel ........................................................................................  93 

 

 
  


