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ABSTRAK 

Annisa Kartika Putri 2023. Pengaruh Pemasaran Online dan Offline Terhadap 

Minat Beli Konsumen Pada Toko Jaya Bakery 15A Kota Metro (Studi Pada 

Konsumen Jaya Bakery di Kota Metro). Fakultas Ekonomi dan Bisnis Program 

Studi S1 Manajemen Universitas Muhammadiyah Metro. Pembimbing (1) Dr. H. 

Febriyanto, S.E., M.M. (2) Fitriani, S.E. M.M. 

Penelitian ini dilakukan di Toko Jaya Bakery 15A Kota Metro. Penelitian ini bersifat 

kuantitatif dengan menginterprestasikan variabel independen dan dependen. 

Penelitian ini bertujuan untuk mengetahui pengaruh pemasaran  secara online dan 

offline terhadap minat beli konsumen pada konsumen Jaya Bakery di Kota Metro 

dengan menggunakan 50 responden sebagai sampel penelitian dan teknik 

penentuan sampel menggunakan accidental sampling. Metode analisis data yang 

digunakan adalah metode analisis kuantitatif meliputi uji validitas, uji reliabilitas, uji 

prasyarat analisis, uji hipotesis melalui regresi linier berganda, uji t, uji f dan uji 

koefisien determinasi (R2). Hasil penelitian menunjukan bahwa variabel 

pemasaran online berpengaruh terhadap minat beli konsumen. Dapat disimpulkan 

bahwa pelanggan merasa tertarik terhadap pemasaran online yang dilakukan oleh 

Jaya Bakery. Hasil pengujian hipotesis mengenai hubungan variabel pemasaran 

offline terhadap minat beli konsumen diperoleh bahwa pemasaran offline 

berpengaruh terhadap minat beli konsumen. Dari hasil pengujian hipotesis secara 

simultan hubungan variabel pemasaran online dan pemasaran offline terhadap 

minat beli konsumen diperoleh hasil bahwa pemasaran online dan pemasaran 

offline berpengaruh secara bersamaan terhadap minat beli konsumen pada toko 

Jaya Bakery. 

Kata Kunci : pemasaran online, pemasaran offline, minat beli konsumen 
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ABSTRACT 

Annisa Kartika Putri 2023. The Influence of Online and Offline Marketing on 

Consumer Purchase Interest at Jaya Bakery 15A Stores, Metro City (Study 

on Jaya Bakery Consumers in Metro City). Faculty of Economics and 

Business Management Study Program Muhammadiyah Metro University. 

Advisor (1) Dr. H. Febriyanto, S.E., M.M. (2) Fitriani, S.E. M.M. 

This research was conducted at Toko Jaya Bakery 15A Metro City. This research 

is quantitative by interpreting the independent and dependent variables. This study 

aims to determine the effect of online and offline marketing on consumer buying 

interest in Jaya Bakery consumers in Metro City by using 50 respondents as a 

research sample and the technique of finding samples using accidental sampling. 

The data analysis method used is a quantitative analysis method including validity 

test, reliability test, analysis prerequisite test, hypothesis testing through multiple 

linear regression, t test, f test and coefficient of determination test (R2). The results 

of the study show that online marketing variables affect consumer buying interest. 

It can be concluded that customers feel attracted to online marketing carried out 

by Jaya Bakery. The results of testing the hypothesis regarding the relationship 

between offline marketing variables and consumer interest show that offline 

marketing has an effect on consumer interest. From the results of testing the 

hypothesis simultaneously on the relationship between online marketing and offline 

marketing variables on consumer buying interest, the results show that online 

marketing and offline marketing simultaneously influence consumer buying interest 

at the Jaya Bakery store. 

Keywords: online marketing, offline marketing, consumer buying interest 
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