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ABSTRAK 

Amar Asyam Alfaras. 2022. Efektivitas Segementation, targeting, and 
positioning terhadap perilaku konsumen  yang dilakukan oleh 
akun Instagram @hayu_outfit. Skripsi. Progam Studi Manajemen 
Fakultas Ekonomi Dan Bisnis Universitas Muhammadiyah Metro. 
Pembimbing (1) Ardiansyah Japlani, S.E., M.M. Pembimbing (2) 
Fitriani, S.E., M.M. 

Tujuan penelitian ini untuk menguji hubungan efektivitas Segementation, 
targeting, and positioning terhadap perilaku konsumen  yang dilakukan oleh akun 
Instagram @hayu_outfit. Jenis penelitian ini termasuk penelitian kuantitatif 
korelatif. Populasi dalam penelitian ini adalah sebanyak 94 pembeli diambil dari 
pembeli tetap pada @hayu_outfit. Metode yang digunakan dalam penelitian 
adalah jenis data yang akan digunakan yaitu data primer. Dari 117 kuesioner 
yang disebarkan  hanya sebanyak 94 kuesioner yang dapat diolah. Data tersebut 
kemudian diuji kualitas datanya dengan menggunakan uji validitas, uji realibilitas. 
Setelah dilakukan pengujian kualitas data kemudian diuji menggunakan uji rank 
spearman. Kemudian data dianalisis menggunakan uji koefisien determinasi.  
Hasil penelitian ini adalah hubungan efektivitas Segementation, targeting, and 
positioning terhadap perilaku konsumen yang dilakukan oleh akun Instagram 
@hayu_outfit. Efektivitas Segmentation berhubungan positif dan signifikan 
terhadap Perilaku Konsumen, Targeting berhubungan positif dan signifikan 
terhadap Perilaku Konsumen, Positoning berhubungan positif dan signifikan 
terhadap Perilaku Konsumen. 

Kata Kunci : efektivitas Segementation, targeting, positioning, perilaku 
konsumen. 
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ABSTRACT 

Amar Asyam Alfaras. 2022. Effectiveness of segmentation, targeting, and 
positioning on consumer behavior carried out by the @hayu_outfit 
Instagram account. Thesis. Management Study Program, Faculty of 
Economics and Business, University of Muhammadiyah Metro. 
Supervisor (1) Ardiansyah Japlani, S.E., M.M. Supervisor (2) Fitriani, 
S.E., M.M. 

The purpose of this study was to examine the relationship between the 
effectiveness of segmentation, targeting, and positioning on consumer behavior 
carried out by the @hayu_outfit Instagram account. This type of research 
includes correlative quantitative research. The population in this study were 94 
buyers taken from regular buyers at @hayu_outfit. The method used in the study 
is the type of data to be used, namely primary data. Of the 117 questionnaires 
distributed, only 94 questionnaires could be processed. The data is then tested 
for data quality by using the validity test, reliability test. After testing the quality of 
the data then tested using the Spearman rank test. Then the data were analyzed 
using the coefficient of determination test. The results of this study are the 
relationship between the effectiveness of segmentation, targeting, and 
positioning on consumer behavior carried out by the @hayu_outfit Instagram 
account. Segmentation effectiveness is positively and significantly related to 
consumer behavior, targeting is positively and significantly related to consumer 
behavior, positioning is positively and significantly related to consumer behavior. 

Keywords: effectiveness of segmentation, targeting, positioning, consumer 
behavior. 
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