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ABSTRACT 
 

 
 

Nely Trisna Dipa. 2022. The Effect Of Price, Location, Promotion, And Service 
Quality On Consumer Buying Interest At Alfamart 12b Trimurjo, Central Lampung 
Regency. Study Program In Management, Economics And Business 
Architecture. Metro Muhammadiyah University. Adsvisors (1) Dr.H.Febriyanto, 
S.E.,M.M. (2) Fitriani, S.E., M.M. 
 

This study aims to analyze the effect of price, location, promotion, and 
service quality on consumer buying interest at Alfamart 12b Trimurjo, Central 
Lampung Regency. This type of research is a quantitative research with a 
population of 100 consumers. Only 100 samples used were in accordance with 
the predetermined criteria. The data used is secondary data distribution of 
questionnaires in the form of a list of questions with several alternative answers 
for respondents. The statistical test used to test the hypothesis was multiple 
linear regression analysis and was tested using the statistical packages for the 
social science (SPSS) version 25 program. 

Based on the results of statistical tests indicate that price has a positive 
influence on consumer buying interest, location has a positive influence on 
consumer buying interest, promotions have a positive influence on consumer 
buying interest, service quality has a positive influence on consumer buying 
interest. 

 
Keywords: Price, Location, Promotion, and Quality of Service, Consumer 
Purchase Interest 
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ABSTRAK 
 
 

 
Penelitian ini bertujuan untuk menganalisis Pengaruh Harga, Lokasi, 

Promosi, Dan Kualitas Pelayanan Terhadap Minat Beli Konsumen Pada Alfamart 
12b Trimurjo Kabupaten Lampung Tengah. Jenis penelitian merupakan 
penelitian kuantitatif dengan populasi 100 konsumen. Hanya 100 sampel yang 
digunakan yang sesuai dengan kriteria yang telah ditentukan. Data yang 
digunakan adalah data sekunder pembagian kuesioner berupa daftar 
pertanyaan-pertanyaan dengan beberapa alternatif jawaban bagi responden. Uji 
statistik yang digunakan untuk menguji hipotesis adalah uji analisis regresi linier 
berganda dan di uji menggunakan program statistica packages for the social 
science (SPSS) versi 25. 

Berdasarkan hasil uji statistik menunjukkan bahwa harga memberikan 
pengaruh positif terhadap minat beli konsumen, lokasi memberikan pengaruh 
positif terhadap minat beli konsumen, promosi memberikan pengaruh positif 
terhadap minat beli konsumen, kualitas pelayanan memberikan pengaruh positif 
terhadap minat beli konsumen. 

Kata kunci : Harga, Lokasi, Promosi, Dan Kualitas Pelayanan, Minat Beli 
Konsumen 
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MOTTO 

 

“Sukses adalah saat persiapan dan kesempatan bertemu” 

(Bobby Unser) 

“Terasa sulit ketika aku merasa harus melakukan sesuatu. Tetapi, menjadi 

mudah ketika aku menginginkannya” 

(Annie Gottlier) 
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