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ABSTRAK

Semakin banyak pilihan toko yang ada, banyak hal yang harus menjadi
pertimbangan konsumen untuk memilih berbelanja ditoko yang dipercaya. Saat ini
kebanyakan konsumen mengubah pola pikirnya dalam menggunakan sebuah produk.
Seseorang dalam membelanjakan uangnya seringkali memperioritaskan keinginan dari
pada kebutuhannya. Tujuan penelitian ini adalah untuk mengetahui Pengaruh produk,
harga, promosi dan pelayanan terhadap minat beli konsumen Rp Shop di Metro. Jenis
penelitian kuantitatif yang datanya berbentuk angka dan kualitatif berupa materi. Teknik
pengumpulan data dengan melakukan penelitian kepustakaan dan lapangan dengan teknik
survei serta menggunkan kuisioner. Pengambilan sampel dengan menggunkan teknik
accidental sampling memperoleh 80 responden. Analisis data menggunakan Statistical
Product and Service Solutions (SPSS Versi 20).

Hasil pembahasan bahwa Produk  Thing = 1,670 > nilai Tepe = 1,665,
hargaThitung = 2,550 > nilai Tipe = 1,665, promosi Thiwng = 2,566 > nilai Tiape = 1,665 dan
pelayanan Thiwng = 1,757 > nilaii T = 1,665 . Hasil pembahasan yang telah dilakukan
bahwa produk, harga, promosi dan pelayanan berpengaruh positif serta signifikan
terhadap minat beli konsumen. Uji F menunjukan bahwa nilai Fpiwng = 3,321 > nilai Feape
3.117 maka dapat disimpulkan bahwa variabel produk, harga, promosi dan pelayana
secara bersama-sama berpengauh terhadap minat beli, dengan demikian Rp Shop harus
tetap memperhatikan produk, harga, promosi dan pelayanan untuk meningkatkan minat

beli konsumen.

Kata Kunci: Produk, Harga, Promosi, Pelayanan dan Minat Beli Kosumen.



ABSTRACT

The more choice of stores there are, there are many things that consumers should
consider in choosing to shop at a trusted store. Currently, most consumers change their
mindset in using a product. Someone in spending money often prioritizes wants over
needs. The purpose of this study was to determine the effect of products, prices,
promotions and services on consumer buying interest in Rp Shop in Metro. This type of
guantitative research is numerical and qualitative data is material. Data collection
techniques were by conducting library research and field with survey techniques and
using questionnaires. Sampling using accidental sampling technique obtained 80
respondents. Data analysis used Statistical Product and Service Solutions (SPSS Version
20).

The results of the discussion were that the Product tsoe = 1,670 > tiape = 1.665,
Price tyeore = 2.550 > tiape = 1.665, Promotion tee = 2.566, > tiape = 1.665 and Service tycore
= 1,757 > Tipe = 1,665 . The results of the discussion that has been done show that the
product, prices, promotions and services have a positive and significant effect on
consumer buying interest. The F test shows that the value of Fgqe = 3.321> Fiaye Value of
3.117, it can be concluded that product, price, promotion and service variables together
have an influence on buying interest, thus Rp Shop must still pay attention to products,

prices, promotions and services to increase consumer buying interest.

Keywords: Product, Price, Promotion, Service and Consumer Purchase Interest.
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