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ABSTRAK 

Indri Yulianti,2021. Pengaruh Periklanan, Kualitas Pelayanan, Jaminan 

Rasa Aman Dan Hubungan Masyarakat Terhadap Minat Menabung 

Nasabah BMT Assyafiiyah di Kota Gajah Lampung Tengah 

Fakultas Ekonomi Dan Bisnis Program Studi S1 Manajeman 

Universitas Muhammadiyah Metro. Pembimbing (1) Ratmono 

S.E.,M.M. Pembimbing (2) Ery Baskoro S.E.,M.M. 

 

Penelitian ini bertujuan Untuk mengetahui Pengaruh Periklanan, 

Kualitas Pelayanan, Jaminan Rasa Aman Dan Hubungan Masyarakat 

Terhadap Minat Menabung Nasabah BMT Assyafiiyah di Kota Gajah 

Lampung Tengah. Data diperoleh dari hasil kuesioner. Analisa data 

penelitian ini dilakukan dengan menggunakan Pengujian Persyaratan 

Instrumen, Pengujian persyaratan analisis untuk regresi (Cross Section) 

dan uji hipotesis.  

Hasil penelitian ini menunjukkan bahwa Periklanan, kualitas 

pelayanan, jaminan rasa aman dan hubungan masyarakat secara 

bersama-sama berpengaruh terhadap minat menabung nasabah pada 

BMT Assyafiiyah Kota Gajah Lampung Tengah. 

 

Kata Kunci: Periklanan, Kualitas Pelayanan  ,Jaminan Rasa Aman, 

Hubungan Masyarakat, Minat Menabung 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

 

Indri Yulianti. 2021. The Influence of Advertising, Service Quality, Security 

Assurance and Public Relations Toward Saving Interest of BMT 

Assyafiiyah Customers in Gajah City, Central Lampung, Faculty of 

Economics and Business, Undergraduate Management Study Program, 

Muhammadiyah Metro University. Advisor (1) Ratmono S.E.,M.M.  Advisor 

(2) Ery Baskoro S.E.,M.M. 

 

 This study aims to determine the effect of advertising, service quality, 

guarantee of security and public relations on the saving interest of customers of 

BMT Assyafiiyah in Gajah City, Central Lampung. Data obtained from the 

questionnaire. The data analysis of this research was carried out using the 

Instrument Requirements Test, the analysis requirements testing for regression 

(Cross Section) and hypothesis testing.  

 The results of this study indicate that advertising, quality of service, 

assurance of security and public relations together have an effect on customers' 

interest in saving at BMT Assyafiiyah Gajah City, Central Lampung. 

 

Keywords: Advertising, Service Quality, Security Assurance, Public Relations, 

Interest in Saving 
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